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There's no denying that there has been a fundamental
shift in Europe, with a dramatic growth in the
concentration of employment in the service sector and
increased demand for Personal Protective Equipment
(PPE). Garment requirements are now more
fragmented, while demand for customer-specific work
clothing has increased.

As heavy soiling has become less of a factor, the
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Which is why Klopman has not only made extensive
Investments in advanced technology, bút has also
formed Strang working relationships with customers.

This has allowed us to anticipate requirements so
we can develop and supply the image workwear and
specialised protectivewear fabrics that fully meet the
market's needs.

By working together we can safeguard
everyone's interests, and protect the future of
the European industry itself.

be both
comfortable
and smart
at all times.

Luminex in the front line
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Brought out alive after being buried for
five days in the ruins of the Turkish
earthquake, a four year old girl undoubtedly
owes her survival to the members (both
human and canine) of the Spider
International Rescue Team from Hungary.

i Formed in 1996, members are all volunteers
l and include experts from diving, mountaineering
| and caving associations, as well as ambulance
I and civil defence personnel.
■ Providing their own dogs and equipment,
■ the team has played a vital role i n  over 200
f rescues in Hungary as well as helping at recent

disasters in Italy, Columbia, Turkey, Taiwan,
Ecuador and India.
In the horror and turmoil of a disaster, visibility

and ease of Identification of personnel as well as
protection are extremely important considerations.

To ensure that they are instantly recognisable
as well as thoroughly protected, leading Hungárián
garment manufacturer Lola has provided the team

with striking coveralls i n  Klopman's Luminex.
Complete with the logos of their Sponsors, the
coveralls help the team to continue to provide
an invaluable humanitarian service.

Smart Plus a newMichelin


